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EMPLOYEE SAFETY

Vehicle Incidents/Miles Driven
Work-Related Injury Rate
Lost time incident rate



Operational Responsible
xcellence Resources

At Avista we believe that improving the quality of life for

our customers is also good business for us. Through all Avista’s carbon footprint is among the lowest of the top

we do, we keep our focus on developing and 100 power producers in the country. Yet, we know that

maintaining strong relationships with our stakeholders: having a mix of generating resources is essential to

customers, employees, investors and the community. reliably meeting the energy needs of our customers.

. Over half of Avista’s generation is from hydroelectric

At Avista we

] plants, a clean, renewable source of energy. Each year
believe that » _ our Kettle Falls Generating Plant recycles 450,000 tons
improving the Our ability to safely and reliably serve of wood waste to generate power. And we have

quality of life for |~ OUr customers is the result of wise and

! ° acquired development rights for a 50 Megawatt wind
thoughtful investments in technology

| ! farm in Eastern Washington, close to our transmission
and equipment and effectively lines, to increase efficiency of energy delivery. Nearly
managing costs. We've completed a a third of our generation is fueled by natural gas, the
five-year project to upgrade and cleanest-burning fossil fuel. In addition, Avista also

~ expand our network of high voltage owns a 15 percent stake in units 3 and 4 at Colstrip,
transmission lines to improve service reliability. And a coal-fired plant in Montana.

using automated meter reading in our Idaho and Oregon
service territories has dramatically increased the
number of meters that can be read each day and
decreased the number of vehicle miles we must travel.
We've also putin place a new customer-focused,
web-enabled bill payment site and automated outage
management tools to speed sharing information with
our customers and our crews.

our customers
is also good
business for us.

Taking a look at energy needs in the long-term is the
goal of the Integrated Resource planning (IRP)
process. Together with a broad range of stakeholders,
we review current resource needs, use sophisticated
computer-modeling, and develop a 20-year plan for
electric and natural gas resources. Avista's 2009
Preferred Resource Plan includes 750 MW of natural
gas, 350 MW of wind, 339 MW of conservation, 5 MW
of distribution efficiencies and 5 MW of hydro
upgrades for the 2010-2029 planning period.

The culture at Avista is one of the first
things a new employee notices. Based
on integrity and respect for the
individual, Avista is committed to
providing a safe environment in which
to work -- one that supports lifelong
learning and leadership development
opportunities for everyone. Our workforce

reflects the communities we serve — approximately 5
percent of Avista employees identify themselves as
being a minority race. Some 30 percent of employees
are women, and of the top five senior executives, two
are women.

Avista's customer-focused energy efficiency programs
are in their 30th year. Through a variety of conservation
and incentive programs, customers saved 37 percent
more kilowatt hours in 2008 than we planned, roughly
the equivalent of enough energy to power about 6,000
homes. Natural gas savings were 25 percent higher
than planned. We provided more than

15,000 rebates and incentives totaling

: : nearly $15 million to residential
As all businesses today, we are impacted by events and and commercial customers

actions happening around the world. The costs of throughout our service area
materials we use every day — the pipes and wires, the in 2008.
concrete, copper and steel — have doubled in just five

years. The price swings in the cost of natural gas that

we deliver to our customers and that we use to

generate power, have been unprecedented in recent

years. And yet, our rates remain among the lowest in

the nation.



http://www.avistautilities.com/inside/resources/palouse/pages/default.aspx
http://www.avistautilities.com/residential/pages/default.aspx
http://www.avistautilities.com/safety/outages/pages/default.aspx
http://www.avistautilities.com/safety/outages/pages/default.aspx
http://www.avistautilities.com/services/energypricing/Documents/National%20Rate%20Comparison%2007%2008.pdf
http://www.avistautilities.com/services/energypricing/Documents/National%20Rate%20Comparison%2007%2008.pdf
http://www.avistautilities.com/inside/resources/merchant/hydropower/Pages/default.aspx
http://www.avistautilities.com/inside/resources/merchant/hydropower/Pages/default.aspx
http://www.avistautilities.com/inside/resources/IRP/pages/default.aspx
http://www.avistautilities.com/inside/resources/IRP/pages/default.aspx
http://www.avistautilities.com/savings/Pages/default.aspx

We do the right thing in
support of our customers

HELPING CUSTOMERS GET VALUE
FOR THEIR ENERGY DOLLARS

every
little bit

LISTENING AND
RESPONDING TO CUSTOMERS

A VOICE IN SHAPING
POLICIES AND INITIATIVES

We care for the quality of
the places where we work
and live

RESPONSIBLY MANAGING THE
NATURAL RESOURCES WE USE

ADDRESSING THE EFFECTS
OF CLIMATE CHANGE




We earn trust
as a valued neighbor

WORKING WITH OTHERS
IN THE COMMUNITY

LEADING AND SUPPORTING
COLLABORATIVE INITIATIVES

CONTRIBUTING MEANINGFULLY TO
ADDRESS THE NEEDS OF OTHERS

OUR INVITATION TO YOU

We invite you to join the

conversation with us at
www.avistautilities.com/conversation
or send an email to
conversation@avistautilities.com.




